
 

CARL’S BIO 

Carl Giavanti, based in Portland, Ore., comes to wine marketing and media relations via the 

corporate technology software and services business. “I spent over 20 years building 

relationships with business executives in many industries and companies of all sizes. My 

primary skills are direct sales, marketing, project management and public relations, all of which 

transferred well to the wine industry, where I’ve been working since 2009”. 

Carl identified the need to build marketing and branding strategies for his clients when the 

Willamette Valley had a challenging vintage in 2007 and the recession became apparent. Carl 

says “Suddenly, small producers that were selling all their wines were struggling with sales. So I 

asked about their marketing and media plans. I found that most didn’t have a plan. I felt like it 

was an opportunity to make a change from the corporate world of sales that I had been 

involved in when I moved to Portland, and create a winery marketing and PR firm”. 

“After many years of tasting and hearing technical questions asked by others, I learned enough 

but realized it was something I wanted to pursue. The trigger event occurred when my now 

partner and wine writer Alan Goldfarb came, on assignment in ’08, to Willamette Valley. I got 

involved in planning some of the tour; and decided that it was time for me to get into the wine 

business. The experience confirmed there was a gap to be filled for small wineries. Since getting 

into the wine business in 2009, I’ve worked with more than 50 winery clients.” 

Carl started his digital marketing consultancy in 2009, and initially focused on the winery direct-

to-consumer model, in which he identified and targeted those “serious” wine consumers with 

whom wineries should be involved. He’s designed and focused on wine clubs because “I love 

the recurring revenue model and the resulting consumer commitment to the winery.”  

Carl later partnered with Alan Goldfarb, a long time wine writer based in California to form a 

PR/Winery media relations consultancy in 2012. Carl and Alan have worked with over 10 

different premium producers during that period of time. Among their clients have been Amista 

Vineyards, Tudal Winery, Cerruti Cellars, pureCru, Spelletich, Hoopes Vineyard, Liparita, 

Youngberg Hill Vineyards, J Wrigley Vineyard and Bouchaine Vineyards. 

 

 “For my clients and me, doing media relations work may be the highest form of marketing; 

and it was the logical evolution for them; as well as for myself.” 


